
LEAD GENERATION



INDEPENDENCE BREWING CO.

About the client 

CURRENT PLACEMENT:

IBC has its production facilities at the Mundhwa branch,

which is also where the head office and their flagship

brewery are situated. The brand has establishments

situated across two cities, Pune and Mumbai.



OBJECTIVE:

STRATEGY:

     

     
     

     

     
     
     

     
     

The primary objective was to increase the sales for their newly launched

Growlers along with the below goals:
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Reaching the secondary audience at the optimal time.
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PLACEMENTS:

Target Audience: 

Age: 25 - 40 years (Facebook & Instagram)

Interests & Behaviour:

Based on their current audience and the demographic we believed

they should be targeting, we created a custom target audience for the

clients’ ads and targets. 

Locations:

We targeted the most relevant locations based on the demographic

in the area, the hotspots of the city and areas close to their outlets. 

A detailed location list was provided to the client. 

To get the maximum number of results we used the following placements: 

1. Facebook News Feed

2. Facebook Marketplace

3. Instagram Feed

4. Instagram Stories

5. Facebook Stories

6. Messenger Stories

7. Facebook Search Results

TARGET AUDIENCE:



BUDGET ALLOCATION:

Total Ad Spent:

15,836.30

Duration:

13 Days

Target:

Maximising Sales

LEAD GENERATION

18.4%

MESSENGER ADS

81.6%



TOP PERFORMING PLACEMENTS:
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FACEBOOK MESSENGER AD
SUMMARY

Platforms: 

Facebook and Instagram

Placement:

Facebook and Instagram 

Ad Spent:

Rs. 1,996.62

Ad Type:

Facebook Messenger



 

FACEBOOK MESSENGER AD
SUMMARY

Platforms: 

Facebook and Instagram

Placement:

Facebook and Instagram 

Ad Spent:

Rs. 1,086.06

Ad Type:

Facebook Messenger



 

FACEBOOK MESSENGER AD
SUMMARY

Platforms: 

Facebook and Instagram

Placement:

Facebook and Instagram 

Ad Spent:

Rs. 4,000

Ad Type:

Facebook Messenger



 

FACEBOOK MESSENGER AD
SUMMARY

Platforms: 

Facebook and Instagram

Placement:

Facebook and Instagram 

Ad Spent:

Rs. 2,842.46

Ad Type:

Facebook Messenger



 

LEAD GENERATION AD
SUMMARY

Platforms: 

Facebook and Instagram

Placement:

Facebook and Instagram 

Ad Spent:

Rs. 1,411.16

Ad Type:

Lead Generation



 

FACEBOOK MESSENGER AD
SUMMARY

Platforms: 

Facebook and Instagram

Placement:

Facebook and Instagram 

Ad Spent:

Rs. 3,000

Ad Type:

Facebook Messenger



 

LEAD GENERATION AD
SUMMARY

Platforms: 

Facebook and Instagram

Placement:

Facebook and Instagram 

Ad Spent:

Rs. 1,500

Ad Type:

Lead Generation



RESULTS:

AD TYPE

Lead Generation

Facebook Messenger

Facebook Messenger

Facebook Messenger

Lead Generation

Facebook Messenger

Lead Generation

TOTAL
REACH
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5,582

42,045
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30,104
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83.19

16.21

16.39

12.98

16.22

7.18
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2,842.46
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