
LORD OF THE DRINKS
CASE STUDY



ABOUT THE BRAND

LORD OF THE DRINKS is a popularly known 

restro-lounge across major cities in India. It serves the 

tastiest food and delectable drinks. The vibe at Lord of 

the Drinks is distinctly antique and has a good 

ambiance with great music. It attracts the legal young 

generation crowd and delivers the best experience of 

clubbing and dining together



CREATIVE SHOWCASE:

Social Media Campaign

Bollywood Night:

This campaign was based around the theme “Bollywood Night”. 

We have added elements from the most appreciated movies of 

all time. Eg-"DDLJ and Jab We Met" and created campaigns 

around the most iconic scenes and dialogs. Dialogs such as "Jaa 

Simran Jaa" We were able to use the elements and dialogs in 

such a way that they reflect the whole idea of the Bollywood 

night at Lord of the Drinks.



CREATIVE SHOWCASE:



CREATIVE SHOWCASE:



CREATIVE SHOWCASE:

Social Media Campaign

After Dark:

This campaign was based around Saturday Nights 

when people love to party. Thus, the overall image 

gives a party vibe. We have used the images of 

characters with headphones and added speakers in 

the background to show that the image is promoting 

music and dance. We have also added the images of 

the DJs that would be playing for the night at Lord of 

the Drinks to attract the attention of their fans. 



CREATIVE SHOWCASE:



CREATIVE SHOWCASE:

Social Media Campaign

Pout Night:

The idea of this campaign was to promote the event “Girl's 

Night” at Lord of the Drinks. We have used feminine elements 

such as high heels in red color with diamonds in the background 

to give the image more of a ladylike feel. The aesthetics of the 

post were curated to attract a female audience.



CREATIVE SHOWCASE:



CREATIVE SHOWCASE:

Social Media Campaign

House of Commands:

For this campaign, we have rephrased the biblical principles to 

match the brand . The idea was to create an impact through 

words. Just like the 10 commandments were the first direct 

communication between the people and God. Here we have 

referred to it as direct communication between the Lord of the 

Drinks and its customers.



CREATIVE SHOWCASE:



CREATIVE SHOWCASE:

Poster

Open Tab:

This campaign was around "Unlimited Beer at Lord of the 

Drinks". To make the image relatable, we have used the beer 

colour and its fizz in the background. We have included the 

element "tap" to show how the beer will be served and also 

highlighted "Weekdays" to mention its availability.



CREATIVE SHOWCASE:

Special Menu Design

Lod Feast: 

The idea of this campaign was to promote unlimited food and 

beverage deals at Lord of the Drinks. To execute this, we have 

included food and beverage elements in the image. We have also 

made sure that these elements cover the entire image and not 

just the center. Dark background with light coloured elements 

has been used to keep the focus on Food and drinks. 



CREATIVE SHOWCASE:

Special Menu Design

Packages:

The idea of this image is to show the "Party 

Packages at Lord of the Drinks". For this, we have 

used a black background with white text as it's a 

convenient format for reading. To highlight the 

deals we have used orange colour for two reasons. 

First, it their brand colour and secondly, the 

Orange colour is attractive when paired with the 

black  background colour. We have also added 

minimal elements of food and beverages to 

complete the motive of the image.



CREATIVE SHOWCASE:
Generic Posts



CREATIVE SHOWCASE:
Generic Posts



CREATIVE SHOWCASE:
Tent Card Designs



CREATIVE SHOWCASE:
Menu Designs
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